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Changing Trends in Commercial 
Space Utilization
By George Ratiu, Director of Quantitative & Commercial Research, National Association of REALTORS®

Real estate has historically been both a vehicle for 
human expression and a means to shape human 

experiences. From providing shelter to offering a place 
to build tools, and from 
offering refuge in times of 
need to serving as a 
meeting place of minds 
and goods, buildings have 
expressed human neces-
sities and ideals. Conse-
quently, buildings have 
changed and evolved in 
tune with progressing 
human activity.

Seven years into the 
current economic recov-
ery, commercial real estate is undergoing fundamen-
tal shifts as technology and demographics change 
space-utilization patterns. Most of the visible effects 
of the Great Recession—8.7 million lost jobs and the 
accompanying financial distress—have been erased 
by the over 16 million jobs gained over the 2010-16 
period. However, the recession served as a catalyst 

for deeper changes, driving the broader adoption of 
efficient space-utilization measures by corporate and 
government organizations, as well as consumers.

The changes are visible 
across the property spec-
trum. In office buildings, 
space per worker has 
been shrinking at a rapid 
pace. In 2000, each U.S. 
office worker benefited 
from an average of 330 
square feet. That space 
allocation dropped to 
about 250 square feet by 
2010. Toward the end of 
2013, the average office 

space in new leases had declined further to 183 square 
feet per worker, and with technology companies re-
designing floor space, the average has been moving 
toward the 100 square foot mark. Even the U.S. govern-
ment has resorted to space-saving measures, as evi-
denced by the Government Services Administration 
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Smarter Corporate Real Estate is Driven by Data
By Vicky Daley

Technology enables an orga-
nization to develop effective 

workplace strategies that will 
enrich the business’s people, 
place and performance. Technol-
ogy can identify the right data 
and manage workplace changes 
to help businesses make decisive 
and informed decisions regard-
ing their real estate.

Workspace occupancy sensors can help organizations identify what 
types of people they have in their office. The sensor technology will also 
determine what percentage of the team are fixed desk users and who 
works more remotely. By analyzing this information, a business can begin 
to build a picture of what types of workspaces and tools they need for 
their people to increase overall performance and empower individuals.

There are different real estate drivers that might prompt a workspace 
occupancy study:

Reducing building costs
• Improving utilization within the building

• Accommodating a growing workforce

• During a relocation

• Refurbishment projects

• Consolidation of buildings

• To right size real estate

• Driving change with technology

Versatile occupancy sensors can help business leaders achieve goals 
quickly with 100 percent accurate data. Real estate and facilities manag-
ers can categorically assess how many people can fit into which spaces, 
freeing up other space for collaboration, reflection, and “leisure.” The 

Continued on page 9

Continued on page 8
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This is the Season to Give the Gift of FM

We are all truly blessed to live and work around our nation’s Capital. Washington DC is a target 
rich environment for facilities—and not just any facilities—extremely cool facilities with excit-

ing challenges such as the Smithsonian Institution, the Pentagon, the Capital, or even the new 
MGM National Harbor. Whether you are a professional FM or an Associate Member, this is a great 
location to learn and practice FM. Most of us have a very successful livelihood and career doing it.

However, the next few chapters of this story are not that rosy for FMs in DC—and internation-
ally as well. We, in the FM profession, have a future where fewer persons, particularly our younger 
generations, are entering the FM profession. You may have heard over the past few years about 
the predicted shortage of future engineers, mathematicians, chemists, and scientists. Well put 
Facilities Managers into that grouping.

I just attended an IFMA sponsored open house at Catholic University for prospective FM 
graduate students. Three interested students showed up. I was one of seven FM’s pleading with 
them to sign up for the program. It was sad to see a 150-seat auditorium with more professors 
than prospective students. Other science related professions have already seen this shortage 
coming. The National Institutes of Health, National Science Foundation and the Department of 
Education have led the initial efforts to build the science, technology, engineering, and mathemat-
ics (STEM) educational and workforce pipeline. The need for increasing STEM competencies affects 
everyone.

The problem facing our country is that too few students are entering these rigorous programs 
of study. If the U.S. is going to remain competitive in the global economy, a significant and rapid 
increase in educated and skilled workers in STEM fields is necessary. IFMA’s Director of Accredita-
tion and Academic Affairs, Mr. Steve Lockwood, stated that globally, our profession only has about 
5,000 students in the FM pipeline. Combine that figure with the increasing number of facilities 
being built internationally and the rapid retirement of FM baby boomers and each new FM enter-
ing into the profession will have a choice of over 10 facilities that already have vacant FM positions! 
This greater demand for FMs with such a small supply will result in FM salaries escalating well 
above $100,000 for those with less than 5 years of experience. That last figure alone should en-
courage our younger generations to be seeking an FM career.

So, what can we all do now? Give the gift of FM. Encourage your children and their friends to 
engage more in math and science classes. Help them gain an adequate or better competency 
in those subjects, attract them to STEM careers—to FM careers. Become a mentor to guide their 
development. It may be as simple as volunteering to be a science judge at your local high school. 
But do something. Give our younger generations your FM story and guidance on how they can 
get into the FM profession. Who knows, one day they may become the Chief of Facilities at the 
National Gallery of Art—a pretty cool facility if I must say so.

It is an honor to serve you all and together we can make a difference in our facilities manage-
ment profession!

Season’s Greetings to you all!

See you very soon!

Dave Samec, P.E., CFM
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Enable Notifications for LinkedIn 
Content from your Peers!

Are you a member of the IFMA - Capital Chapter Group on LinkedIn? If not you should consider joining up! This group is open only to our members, 
and is a great resource for connecting with others in the FM community in the DC metro area. Navigate to the group site and click “Ask to join.” Our 

wonderful admins will accept all chapter members.

Already a member? Make sure the notifications settings are adjusted to your appropriate comfort level. If you find the default too infrequent, consider 
changing to a “daily digest” email that informs you of any postings within the group as a summary at the end of the day. You can also adjust the announce-
ments and member messaging privileges. To make changes, navigate to the group site and click the gear symbol in the top right of the orange banner. 
Then, select “Member Settings” for the IFMA-Capital Chapter group.

We hope to see you around the site!

https://www.linkedin.com/groups/1854858/
https://www.linkedin.com/groups/1854858/
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Next Generation 
Workplace
Just when FM’s thought it was safe to go 

back in the water, the next generational 
wave is set to crash our shores. A wave of 
Generation Z hires will be coming to our 
buildings over the next ten years.

How should we prepare? What should new 
space look like and how will technology 
continue to impact the workplace in years 
to come?

As an FM for a rapidly growing health ser-
vices organization, we’re now facing huge 
market uncertainty post-election with a full 
headquarters re-design barreling down on 
us. These issues of the multi-generational 
workforce, technology, employee engage-
ment, and their collective impacts on the 
measures of FM success are front and center.

If you missed Kay Sargent’s enlightening 
and provocative discussion back in October 
at IFMA’s World Workplace, here’s your chance 
to learn and share. If you are planning any 
kind of workspace over the next year, please 
join this conversation as Kay examines the 
theory of Archetypes, the impact of Gen Zs 
and emerging differences in lifestyle, culture, 
and work styles and their effects on the Next 
Generation Workplace. Join us at 5:00pm for 
a networking Happy Hour before the program 
at 6:00pm.

Speaker:
Kay Sargent, IIDA, CID, ASID, LEED AP 
Senior Principal, 
Strategic Accounts and Workplace HOK

Date: January 17, 2017

Location: Kimball Office 
1130 Connecticut Avenue, NW 
Suite 1150 Washington, DC 
20036

Does work have you down? Shake off your blues and take 
off your jacket at Bluejacket Brewery for the 2016 Capital 

Chapter of IFMA holiday party. Enjoy an evening of craft beers 
with your peers.

We’re asking all attendees to wear your favorite sports jersey!

Proceeds from the registration and raffle items will be donated 
to Bright Beginnings. We are also accepting donations of un-
wrapped toys.

Date: December 14, 2016

Time: 5:00 PM – 9:00 PM

Location: Bluejacket 
300 Tingey Street SE, 
Washington, DC 20003

Click here 
to register 

today!

http://www.millicare.com
http://www.cvent.com/d/fvqfr8/4W
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www.usa.siemens.com/buildingtechnologies

Plan the performance of a lifetime.
Siemens service experts can help you achieve optimal results 
for the life of your facility.

Siemens Industry, Inc.

6435 Virginia Manor Rd.

Beltsville, MD 20705

Tel. (301) 419-2600

SOME/CET Speed Networking
On November 10 the Capital Chapter of IFMA hosted a Speed Net-

working event with So Others Might Eat (SOME) Center for Employ-
ment Training(CET) at Kimball Office in Washington, DC. The SOME Center 
for Employment Training’s (SOME CET) mission is to empower people 
out of homelessness and poverty and into living wage careers through 
hard and soft skills training, adult basic education and career develop-
ment. To that goal CCIFMA members conducted mock individual, group, 
and virtual interviews; reviewed resumes; and with the participation of 
local Jos A Bank and Ann Taylor stores gave tips on dressing for success.

Pests in Your Facility? 
What Should I Know; 
What Should I Do?
On October 25, the International Association of Museum Facility 

Administrators (IAMFA) held their quarterly meeting at the Na-
tional Gallery of Art.  The Gallery’s Chief of Facilities and IFMA Capital 
Chapter President, David Samec, extended the meeting invitation to 
local IFMA chapter members as well.  Nearly a dozen CCIFMA members 
were in attendance at this free training event.  The meeting’s highlight 
was a lively presentation by Gallery entomologist, Darryl Forest.  Darryl, 
a new Capital Chapter member, joined the Gallery’s staff in July after 
a 20-year career with the U.S. Army.  Darryl’s interactive discussion 
was engaging and informative and he did a great job covering the 
basics of what FM’s and employees should know when it comes to 
handling different types of pest situations in their facilities.  He dis-
cussed some of the most common types of pests, how to success-
fully monitor and treat potential issues and how to protect yourself 
against pest transmitted illnesses.  After the 
meeting, IFMA and IAMFA guests were 
invited to enjoy lunch at the Gallery’s 
Cascade Café, Gelato and Espresso 
Bar and shop in the newly reopened 
East Building Gift Shop.

http://www.abm.com/
http://www.usa.siemens.com
http://some.org/services/some-center-for-employment-training/
http://some.org/services/some-center-for-employment-training/
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CFM Spotlight
Capt. John H. Edwards, P.E., CFM, M.SAME, USN (Ret.)

by Dorothy Scholnick, Staff Professional at Facility Engineering Associates, PC

John Edwards is a Senior Facility Management Consultant at Facility Engineering Associates (FEA), a firm specializing in engineer-
ing and facility management consulting services based out of Fairfax, Virginia. John became involved in the organization two 

years ago through a mutual connection with the organization, and through doing so found the ideal way to harmonize his 24 years 
of experience working in the owner’s side of FM with the recent experience he has gained on the consulting side.

With the mindset of a true problem solver and hardworking character, John naturally found his path into the FM industry by 
following opportunities to utilize his personal strengths. After graduating with a BS in Engineering from the Naval Academy, 

John was commissioned as a Naval Officer, in the Civil Engineer Corps (CEC) responsible for overseeing Navy shore facilities. John 
was working as a Public Works Office (PWO) for many different installations around the world, with his most memorable time spent 
with his family over three years in Iceland. Working as the PWO required FM responsibilities for the Navy owned infrastructure and 
as a result, John had many experiences that have helped him during his career in FM. He explains that one very important takeaway 
from his time as a PWO was the opportunity to learn the importance of focusing on the long-term view of FM systems. Recognizing 
that it is easy to get caught up in the day-to-day concerns and emergency items that require attention, John emphasizes the im-
portance of focusing on the asset management component of facilities management in order to improve performance over time. 
This is one thing that FMs come across too often in their career and John enjoys helping clients find the ideal balance of managing 
daily operations without losing sight of big picture goals for their organization.

As he continues his career in FM, John continues to value his expanding network and recommends getting involved with profes-
sional organizations because there is so much to learn from the many different sectors of facilities management. Especially on the 
owner’s side of FM, it becomes easy to think that the way your organization operates is the only way to operate, but it is important 
to understand the broad view of the industry and investigate alternative approaches and best practices. John also finds it incredibly 
helpful to have the resources to reach out to other FM professionals for help when experiencing a problem because there are rarely 
any new problems in FM; if you have the resources, someone will most likely be able to help you from experience. In addition, John 
recommends that FMs focus on understanding the overall mission of their company and work in alignment with organizational 
goals so they are not viewed as outsiders or appendages, but instead can feel invested in the organization and work to achieve the 
bigger mission.

Working now at FEA, John enjoys having the ability to meet with clients and work with them to help guide and assist them 
through their challenges. He appreciates that consulting work is not a matter of telling people what to do, or going in to fix the 
problem themselves; instead, it involves partnering with clients to go through the issues together, as well as finding ways to help 
clients sustain their organizations after FEA is no longer involved. John also enjoys spending time with his family; and always looks 
forward to his family’s annual trip to Disney World. With young kids at home, he enjoys being able to see the excitement on his 
children’s faces when they prepare to go to their favorite vacation spot. John and his wife also enjoy the food and atmosphere of 
the parks and find that spending time with each other is one of the most important things.

As far as planning for the future for his own career goals and also working to support to growth of the FM industry, John is 
currently going through the process of becoming certified to instruct the FMP courses. John received his CFM in February of 
2016 and continues to look for ways to learn more about the industry and positively influence those involved. With current trends 
flooding the industry with an immense amount of data, John finds it increasingly necessary to understand what information is 
important and enjoys helping people sort through the information to find what is meaningful in terms of performance metrics 
and standardization. At FEA, John works with clients to help them discover how to measure and manage FM processes to get 
outcomes they want, which supports his overall goal to help professionalize the FM field in line with IFMA’s efforts. John aims to 
focus on knowledge sharing as he continues through his career and always looks for opportunities to mentor, develop and share 
ideas with FM professionals. 
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Get the Most from Your Membership with 
CFM, FMP and SFP Designations

A key benefit of IFMA membership is maintaining professional 
growth through the facility management professional program 

which offers three designations: Certified Facility Manager (CFM), 
Facility Management Professional (FMP) and the Sustainability 
Facility Professional (SFP).

The CFM credential sets the industry standard for continuing the 
knowledge and abilities of practicing facility managers.

The following individuals recently earned CFM credentials:

Frank L. Henry

Edmund Tupay

Greg Oliver

Daniel Dovell

You can also earn the Facility Management Professional (FMP) 
designation, a knowledge-based credential demonstrating a proven 

comprehension of the basics of facility management. The FMP 
designation can be completed in approximately 12 months, and 
FMP candidates may customize their training to build the specific 
knowledge they need to meet individual goals.

The following individual recently earned FMP credentials:

Jasmine Nettles

IFMA’s SFP is an assessment-based certificate program delivering 
a specialty credential in sustainability. By earning your SFP creden-
tial, you will develop and gain recognition for your expertise in 
sustainable FM practices while impacting your organization’s 
economic, environmental and social bottom lines.

The following individual recently earned SFP credentials:

Mark Young

G E O R G E  M A S O N  L E A R N I N G  S O LU T I O N S  |  V I S I T  U S  O N L I N E  @  L S . G M U. E D U  O R  C A L L  7 0 3 - 9 9 3 - 2 1 0 9  F O R  M O R E  I N F O R M AT I O N

Questions?  
Call 703-993-2109

FM 0110
FM 0220
FM 0226
FM 0205
FM 0100
FM 0300
FM 0401
FM 0405
FM 0200
FM 0224
FM 0115
FM 0220

Facility Planning, Design & Construction
Leadership, Management & the FM Org
Real Estate & Lease Management
Facility Financial Management
Principles of Facility Management
Future Issues in Facility Management
Emergency Preparedness for the FM
Environmental Sustainability
Communications for the FM
Project Management
Operations and Maintenance
Leadership, Management & the FM Org

Tuesday, January 17, 2017
Wednesday, January 18, 2017
Wednesday, January 18, 2017
Tuesday, March 14, 2017
Wednesday, March 15, 2017
Tuesday, March 14, 2017
Wednesday, March 15, 2017
Monday, May 08, 2017
Tuesday, May 09, 2017
Tuesday, May 09, 2017
Wednesday, May 10, 2017
Wednesday, May 17, 2017

Tuesday, February 28, 2017
Wednesday, March 01, 2017
Wednesday, March 01, 2017
Tuesday, April 25, 2017
Wednesday, April 26, 2017
Tuesday, April 25, 2017
Wednesday, April 26, 2017
Monday, June 26, 2017
Tuesday, June 20, 2017
Tuesday, June 20, 2017
Wednesday, June 21, 2017
Wednesday, July 05, 2017

6 pm - 9 pm
5 pm - 8 pm
6 pm - 9 pm
6 pm - 9 pm
5 pm - 8 pm
5 pm - 8 pm
6 pm - 9 pm
7 pm - 10 pm
6 pm - 9 pm
6 pm - 9 pm
5 pm - 8 pm
6 pm - 9 pm

Facility Management Certificate Program - Online (Call for info about traditional classroom courses offered in 2017)

FMP - Fair Oaks/Fairfax

FM 0705
FM 0710
FM 0715
FM 0720

FMP Operations and Maintenance
FMP Project Management
FMP Finance and Business
FMP Leadership and Strategy Essentials

Friday, February 03, 2017
Friday, March 03, 2017
Friday, April 07, 2017
Friday, May 05, 2017

Saturday, February 04, 2017 
Saturday, March 04, 2017
Saturday, April 08, 2017 
Saturday, May 06, 2017

8:30 am - 5 pm
8:30 am - 5 pm
8:30 am - 5 pm
8:30 am - 5 pm

FMP - Online

FM 0705
FM 0710
FM 0715
FM 0720

FMP Operations and Maintenance
FMP Project Management
FMP Finance and Business
FMP Leadership and Strategy Essentials

Tuesday, January 10, 2017
Tuesday, February 21, 2017
Tuesday, April 04, 2017
Tuesday, May 16, 2017

Tuesday, February 07, 2017
Tuesday, March 21, 2017
Tuesday, May 02, 2017
Tuesday, June 13, 2017

7 pm - 10 pm 
7 pm - 10 pm 
7 pm - 10 pm 
7 pm - 10 pm

Facility Management  
Program Offerings
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The IFMA Foundation Proudly Presents:
Work on the Move 2 helps organi-

zations prepare for the future of 
work in the new digital economy. 
Today, chief executive officers are dis-
covering the critical link between busi-
ness strategy, design, human capital, 
technology, sustainability and place 
for competitive advantage. The con-
cepts shared in this book through a 
series of thought provoking chapters 
help companies understand how to 
synthesize their business strategies and 

lead their company through critical workplace transformations. 
Showcased are 17 case studies of great workplaces around the world 
with an emphasis on their impact on the triple bottom line: people, 
planet and profit.

Topics covered in this exciting new publication include the latest 
global workplace trends, leadership changes, as well as the changes 
occurring in social responsibility; the increased importance of em-
ployee well-being; the silo-busting going on in real estate, human 

resources, information technology, and facility management groups 
to lead workplace change; new technologies being experimented 
and deployed for greater productivity and engagement of workplace 
professionals; and a day in the life of a future ‘placemaker’.    

Produced by the IFMA Foundation, Work on the Move 2, is the 
collaborative effort of 15 international experts in the fields of workplace 
strategy, human capital, real estate, technology and business. The 
proceeds from the sale of this publication go to the work of the Global 
Workforce Initiative (GWI) of the IFMA Foundation. Learn more about 
the publication at www.workonthemove.org.

Work on the Move 2 is available in hardcover and e-book for im-
mediate download via the IFMA Marketplace store.

All of the proceed for this publication go to the IFMA Foundation 
whose workforce development mission is to make FM a career of 
choice.  The editors and authors of Work on the Move donated their 
time and talents for this cause.  100% of proceeds from the book go 
directly to the IFMA Foundation.

Make a donation to the IFMA Foundation.

 

Smarter Corporate Real Estate is Driven by Data Continued from page 1

devices can also monitor individual 
assets on an hourly, daily, weekly or 
monthly basis to gain ongoing utiliza-
tion data. This information can be used 
to plan fail-safe workplace strategies 
and influence future real estate deci-
sions.

Technology can help to create 
smart, collaborative cultures that 
attract top talent. This also has a posi-
tive effect for HR and their budget - 
happy people equals higher retention, 
and higher retention means greater 
knowledge and less training. Bearing 
in mind the average desk utilization in the US has shown to be around 
35%; improving upon the use of space can save a business some consid-
erable money.

Managing these new flexible spaces is often an oversight, but change 
management should not be underestimated. To keep control of the new 
spaces, workplace management technologies can be implemented to 
help people find and book the spaces.

For example, room booking software can help to administer collabora-
tive spaces and monitor the usage over time. A meeting room for instance 
could be highly utilized but suffer from low occupancy. Data can indicate 
to a company that they need to reduce the meeting room size or create 

smaller collaboration rooms rather 
than eradicate the space or build ex-
pensive new suites. By using the space 
efficiently, companies can make enor-
mous savings per room.

Desk booking technologies can 
help deliver shared desk environments 
for flex workers without causing dis-
ruption to fixed desk workers. Desk 
sharing allows a desk to person ratio 
of 1:1 to change to 1:1.5 or more, 
meaning a company can afford to 
significantly reduce the amount of 
desks without feeling any change in 

productivity or staff discomfort. Considering the high cost of a desk in 
Washington, DC or other metropolitan areas; it’s easy to see the financial 
benefits this solution can create.

Accurate workspace data leaves no room for error when proposing 
changes to the real estate and ensures every employee is taken into 
account.

Submitted by Matt Benyo, Vice President, Strategic Accounts, HiTouch 
Business Services. HiTouch is a Condeco Reseller Partner. Written by Vicky 
Daley, Condeco.

Please contact Matt Benyo, mbenyo@hitouchservices.com, 
for further information.

http://www.ifmafoundation.org
http://www.workonthemove.org
http://www.ifma.org/marketplace/store/products
https://app.etapestry.com/onlineforms/IfmaFoundation/DonateNow.html
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Changing Trends in Commercial Space Utilization Continued from page 1

successfully cutting its Washington, DC worker footprint to less than 85 
square feet.

In retail locations, the impact of electronic commerce and online shop-
ping has permanently altered the landscape. Department stores—the 
mainstays of retail shopping for decades—have been struggling against 
the tidal wave of online merchants. Companies like Sears, JC Penney, and 
Macy’s have been shuttering stores across the U.S. as consumers found 
the comfort of browsing for goods in their pajamas and having the orders 
shipped to their front doors. Smaller footprints are being tested even by 
traditional stalwarts of large box warehouse spaces—like Wal-Mart—which 
are opening smaller neighborhood stores. In a twist of recent trends, even 
e-commerce veterans like Amazon have been opening retail locations—
albeit smaller in size—to serve as showrooms.

Industrial properties have been pursuing two simultaneous paths, fueled 
by technological innovation. On one 
hand, the rise in intermodal distribu-
tion centers has brought about the 
new, larger warehouses with 36-foot 
clear ceilings, connected to ports, rail, 
airports and highways. On the other 
hand, the need on the part of e-com-
merce companies to cover what is 
termed “the last mile” in the distribu-
tion network—getting the goods to 
the customers’ doors—has elevated 
the demand for smaller, suburban 
warehouses.

The trend toward smaller footprints 
has also impacted multifamily spaces. 
The recession caused a drop in house-
hold formation and a subsequent decline in demand for apartments. 
However, with employment and earnings on the upswing, household 
formation has rebounded, and along with it, the demand for apartments. 
The change, however, has been more noticeable on the supply side, where 
most new construction has consisted of urban, Class A apartment space. 
With zoning restrictions and rising cost of construction, builders found 
profitability in ever smaller units. From an average of 800-1,000 square 
feet, apartment buildings in many metropolitan areas in the past two years 
have come online with units averaging 350-500 square feet, bringing the 
term “micro-apartments” into the American housing vocabulary.

The implications of these shifts are going to be long-termed and struc-
tural in nature, due to several factors. Demographically, the U.S. has un-
dergone a massive change as the Millennial generation has become the 
largest group, overtaking the Baby Boomers. The generation’s preference 
for flexibility, smaller spaces, technology-centered social engagement, 
and sustainable practices has led to changes in consumption, hiring, living 
and engaging practices. The trends are likely to intensify for the ensuing 
cohort, Generation Z.

Advances in technology have enabled people to live, connect, col-
laborate, and coordinate their lives across large physical geographies, while 
simultaneously shrinking the need for space. From remote or home 
workspaces shrinking the office footprint, to 3-dimensional printing and 
robots cutting back factory floor space, and the rise of self-driving tech-
nologies leading to fewer parking spaces, landlords and property manag-
ers have been adapting their space utilization strategies.

The common thread weaving these changes throughout new com-
mercial spaces has been a renewed focus on architecture and design as 
active—and in many cases, interactive—interfaces between people and 

buildings. New or redesigned office buildings moved away from insulating 
workers behind walls of concrete and fluorescent lighting, to reconnect-
ing them with the outdoors through the extensive use of glass, natural 
lighting, higher efficiency HVAC systems and outdoor spaces. While each 
worker has a smaller work space, office buildings are increasing areas 
dedicated to group collaboration, socializing and movement. The early, 
quirky perks offered by Silicon Valley companies—gaming rooms, bean 
bag lounge work spaces, meeting cubes and fast casual eateries—have 
spread across the country, in various forms.

Retail stores have been moving away from the enclosed mega-malls 
toward the open-air, mixed use, street shopping concept. While the 
footprint is smaller, technology is blurring the distinction between online 
and store shopping, as retailers are employing face recognition, mobile 
phone applications, radio-frequency identification (RFID) tags, and global 
positioning systems to enhance the consumer experience.

And apartments have compensated 
for smaller units with a plethora of 
amenities. On-site theaters, gaming 
rooms, communal kitchens, rooftop 
pools, bars and neighborhood restau-
rants have all been incorporated into 
the design of commercial projects to 
offer a more connected urban environ-
ment, even when located in suburban 
town centers. Architecturally, new 
apartment buildings mirror and invite 
the outdoors through glass walls, 
modular furniture and even inner 
mobile structures to account for the 
smaller living footprint.

If history is useful as a guide, we can expect more transparency, sustain-
ability, mobility and connectedness as we move toward the midpoint of 
the 21st century. Integrating buildings within the energy grid in a more 
sustainable manner will lead to increased adoption of technology—in-
terconnected sensors to monitor the performance of buildings, human 
activity and weather/climate changes. In addition, technology is already 
bringing multipurpose components into building construction. We have 
glass windows with advanced refractive properties, roof tiles with embed-
ded solar cells, high capacity electric batteries to store surplus energy. We 
have connected thermostats, security systems, refrigerators and televisions. 
And we have connected whole-building systems which manage offices, 
warehouses and apartment buildings to adjust lighting, electricity, water 
and air allocations based on usage patterns.

For property managers, these shifts offer both tremendous opportuni-
ties and challenges. Technology is making buildings more efficient with 
less need for human labor. However, the pace of change is accelerating 
the pace of obsolescence which means that flexibility will have to become 
a more prominent feature of building design and management.

About the Author
George Ratiu manages a research portfolio focused on macroeconomic 
trends, commercial real estate, and global investments. He discusses real 
estate research in major media outlets and provides economic and indus-
try insights in publications and keynote presentations across the U.S. He 
produces NAR’s Commercial Real Estate Outlook, and directs national 
projects focused on market performance and financing.
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Capital Chapter’s JOBnet Delivers!

Looking for a Job? Looking for a great candidate to fill a vacancy? 
Visit the Capital Chapter’s JOBnet and access jobs and candidates 

in the metro-DC area. The most recent job postings are listed below:

Title: Director, Marketing - Facilities Management 
Company: Sodexo 
Location: Gaithersburg, MD

Sodexo currently is seeking a Director of Marketing for our Seniors segment, 
with a national focus on accelerating growth in facilities management (FM). 
The Director of Marketing will be responsible for the design, development, 
and deployment of a multidisciplinary offer of integrated quality of life ser-
vices. This position will work closely with Service Operations in specifying the 
offer needs of the Seniors segment as well as with Operations and Sales teams 
to advise on account growth strategies, improvement of client loyalty, promo-
tion of Sodexo’s brand, and tracking of field deployment. Solid understanding 
of FM or multiservice operations and experience in FM marketing is a require-
ment. The successful candidate will be self-motivated, with strong project 
management and communications skills. This is a virtual (home office) position. 
Travel is required, estimated at up to 40%, for meetings and support to opera-
tions and sales.

Title: Senior Facilities Manager -  
 Healthcare Experience Preferred 
Company: CBRE 
Location: Silver Spring, MD

At CBRE, you are empowered to take your career path into your own hands. 
Enjoy workplace flexibility in a global organization with tremendous scale. Work 
in an inclusive and collaborative environment with supportive teammates. Come 
experience the employee advantage at CBRE. CBRE has a long-standing com-
mitment to providing equal employment opportunity to all qualified applicants 
regardless of race, color, religion, national origin, sex, sexual orientation, gender 
identity, pregnancy, age, citizenship, marital status, disability, veteran status, 
political belief, or any other basis protected by applicable law. As a Fortune 500 
worldwide leader in real estate services, CBRE’s more than 70,000 professionals 
provide exceptional outcomes for clients in 60+ countries. When it comes to 
real estate, CBRE sees potential everywhere. We turn scale into strength, expense 
into performance, and property into prosperity. The purpose of this position is 
to manage multiple functions of building operations and maintenance for a 
facility, campus or portfolio of buildings of significant complexity. This position 
requires regional, local travel within a 300 mile re 50% of the time. Territories 
covered will include Baltimore County and Montgomery County.

Title: Vice President of Facilities Operation 
Company: Sodexo 
Location: Washington, DC

This Vice President of Facilities Operations is the Account Director for a high 
profile headquarters site with multiple buildings in the Washington, DC area. 
This position is the key person responsiible for the full Integrated Facilities 
Management (IFM) services with four levels of management reporting up to this 
position. This position leads the integration of processes within the client orga-
nization to maintain and develop agreed services which support and improve 
the effectiveness of its primary activities. At the organizational level, the Vice 
President of Facilities Operations contributes to the delivery of strategic and 
operational objectives by reducing facility costs, and improving the productiv-
ity, revenue generating capacity and image of the entire organization. This posi-
tion ensures a safe and efficient working environment, essential to the perfor-
mance of the business. The Vice President of Facilities Operations manages 
construction work and may coordinate and/or oversee contracted services for 
major construction. The position also manages other core Sodexo services, and/
or logistics of business/operations services, e.g., grounds keeping, project man-
agement, tenant services, facilities hotline, parking managment and energy 
management. This role as Account Director reports directly to the senior client 
and will manage approximately 250 employees (management, hourly labor).

Welcome New Members

Wade Brightwell •

Jeff Carucci • GPI

Ross Colomb •

Hugh Donnelly • Kalothia

Robert Dougherty • Fannie Mae

Lori Dubois • Raytheon

Harold Erwin Iii • US Postal Service

Marcelo Espinosa • 1Rivet

Ronnie Farrar • Government Accountability Office

Veena Feelings • American Petroleum Institute

Rafael Feliz •

Charles Ferguson • Embassy of The Bahamas

Pamela Grimm • Altarum Institute

Comico Hadden • National Geographic Society

Paul Henry • BrightView Landscape Services

James Hicks • Goodwin House

Michael Janus • The Mohawk Group

Christopher Jennings • Federal Reserve

Dana Jung • Fannie Mae

Richard Knupp • Fannie Mae

Bill LaHait • LMI

George Lyght • Cleary Gottlieb Steen and Hamilton LLP

Loretta Lynch • Fannie Mae

Scott Martin • Heery International, Inc.

Estrella Martinez • US Court Of Appeals For Veterans Claims

Dave Mazzeo •

Brian McGuire • Department of Defense

Humberto Mercado • James G. Davis Construstion Corp

Stephanie Nolen • JLL

Thomas Ormsby • Dewberry

Adam Osman • Adam Osman

Angela Phillips • Gannett

Miles Smith • Heery International

Matthew Stein • Bloomberg BNA

Tim Sulak • Stonehavens Global

Ragnar Thoresen • Royal Norwegian Embassy

Mike Vosburgh • Michael  Vosburgh

Nikki White • Mabbett & Associates

http://jobnet.ifma.org/jobseeker/search/results/
http://jobnet.ifma.org/jobseeker/job/31476188/Director%2C%20Marketing%20~Facilities%20Management/Sodexo%20USA/?str=1&t735=138&max=25&vnet=0
http://jobnet.ifma.org/jobseeker/job/31323223/Senior%20Facilities%20Manager%20-%20Healthcare%20Experience%20Preferred/CBRE/?str=1&t735=138&max=25&vnet=0
http://jobnet.ifma.org/jobseeker/job/31323223/Senior%20Facilities%20Manager%20-%20Healthcare%20Experience%20Preferred/CBRE/?str=1&t735=138&max=25&vnet=0
http://jobnet.ifma.org/jobseeker/job/31020054/Vice%20President%20of%20Facilities%20Operation/Sodexo/?str=1&t735=124&max=25&vnet=0Facilities PLUS
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Special Thanks to our Capital Chapter Partners

SiemensTITANIUM

Kimball & FurnitureSpeak

Spacesaver Interiors

GOLD

ABM Building 
Services, LLC

American Office

Belimo Aircontrols 
USA, Inc.

Brook Furniture 
Rental

CCA Floors & Interiors

Collective 
Architecture

CORT

Fanelli McClain, Inc.

Facility Engineering 
Associates, P.C.

KONE

Millicare by EBC 
Carpet Services

Mohawk

NOS, Inc.

Ruppert Landscape

Tandus Centiva

The Blue Book 
Network

SILVER

AJS Consulting 
Engineers, P.C.

Avitecture

Division 9

Haworth

Kayrell Connections

Patcraft Flooring

re|District

BRONZE

Get Linked into the 
Pulse of the 

Capital Chapter!

This is your invitation to get more 
involved with the Capital Chapter 

of IFMA through our LinkedIn Group! 
LinkedIn is a great tool to connect 
with those in the FM industry; stay 
informed on current events and in-
dustry news; and share your knowl-
edge. Visit www.linkedin.com to 
create an account, then search for the 
group IFMA-Capital Chapter and 
follow the prompt to request to join. 
Note: This group is only open to 
Capital Chapter members. If you’re not 
a member, navigate to the chapter 
website and click the JOIN link at the 
top of the screen. We’ll see you online!

Alexandria:  (703) 372-5795
Laytonsville:  (301) 414-0022
Forestville:  (301) 420-2091
Gainesville:   (571) 248-4460
Washington, DC:  (240) 624-0800

Landscape Management  
& Enhancement Services:
n	 Turf Management
n	 Tree & Shrub Care
n	 Seasonal Plantings
n	 Irrigation System Management
n	 Pond & Lake Management
n	 Snow Removal
n	 Holiday Decor

www.ruppertlandscape.com

 

http://www.linkedin.com
http://www.ifmacap.org
http://www.ruppertlandscape.com/
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Capital Chapter Upcoming Events…

Dec. 14: Capital Chapter Annual 
Holiday Party 
Bluejacket, Washington, DC

Jan. 17: Next Generation Workplace 
Kimball Office, Washington, DC

For more information, or to register, visit the 
Capital Chapter website or call 703-691-IFMA.

Capital News

http://www.ifmacap.org
www.ifmacap.org
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